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A.N. Fedotov  

MODERN MARKETING CONCEPT OF CONSUMER MARKET  

DEVELOPMENT IN THE REGION 

The concept of marketing approach for solving the problems of consumer market 

development in the region is considered. The author's position on the formulation of 

problems of consumer market development and its constituent elements is proposed. 

Special attention is paid to the problems of market infrastructure development. The 

main element of the infrastructure of the regional consumer market is the sphere of 

trade and public catering. It is in these areas that the author proposes solutions to ex-

isting problems based on the application of the marketing concept of development. 

Keywords: regional marketing, marketing concept of development, consumer 

market of the region, catering enterprises, modern shopping malls, logistics centers. 
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